
61%

24%

15%

AUDIENCE

	 61%	 Board Members  
		  & Senior Executives

	 24%	 Property Managers

	 15%	 Developers

ENGAGE OUR NETWORK 

11,250 
CONDOMINIUM MANAGERS,  
BOARD MEMBERS AND DEVELOPERS.

ONTARIO'S MOST WIDELY READ INDEPENDENT CONDOMINIUM MAGA ZINE

2020 MEDIA KIT
2018 WINNER
BEST INVESTIGATIVE ARTICLE 

2018 FINALIST
BEST TRADE WEBSITE 

2017 WINNER
BEST INDUSTRY WEBSITE 
BEST INDUSTRY FEATURE

2016 FINALIST
BEST ARTICLE

2015 WINNER
BEST NEWS COVERAGE

2015 FINALIST
BEST MEDIA WEBSITE 
BEST EMAIL NEWSLETTER     
DESIGN & ENGAGEMENT
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Reach your condominium audience  
with an integrated media plan.
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PRINT ADVERTISING

1 Issue 
Rate

3 Issue 
Rate

6 Issue 
Rate

Premium Positions 1 Issue 
Rate

3 Issue 
Rate

6 Issue 
Rate

Double Page Spread $3,038 $2,886 $2,734 Outside Back Cover $2,415 $2,294 $2,174 

Full Page $2,170 $2,062 $1,953 Inside Front Cover $2,280 $2,166 $2,052 

2/3 Page $1,845 $1,752 $1,660 Inside Back Cover $2,280 $2,166 $2,052 

1/2 Page Island $1,695 $1,610 $1,526 Table of Contents Banner $1,094 $1,039 $984 

1/2 Page Horizontal/Vertical $1,565 $1,487 $1,409 Editor's Note Banner $1,094 $1,039 $984 

1/3 Page Square/Vertical $980 $931 $882 

1/4 Page Vertical $875 $831 $788 Specialty Print Products

1/6 Page Horizontal/Vertical $750 $713 $675 Over Cover price varies based on issues pre-printed

Box Ad $500 $475 $450 Post Card Pull-Out price varies based on issues pre-printed

All rates include 4 colour charge.
All rates are net.

Polybag Insert price varies based on weight & size  
of insert

*many other options available

2020 PRINT ADVERTISING

2020 PRINT EDITORIAL SCHEDULE

SPRING MAINTENANCE
SPOTLIGHT: SPRINGFEST
MARCH

Topics covered: landscaping, repairs, project 
management

Booking Deadline: March 18, 2020

TECH
SPOTLIGHT: WHO'S WHO & REMI SHOW
JUNE

Topics covered: New apps, software and other 
solutions

Booking Deadline: May 14, 2020

FINANCE
JULY/AUGUST

Topics covered: budgeting, investing, loans

Booking Deadline: July 24, 2020

DESIGN AND RENOVATION
SEPTEMBER

Topics covered: development and 
refurbishment, resiliency

Booking Deadline: August 28, 2020

GOVERNANCE
SPOTLIGHT: CONDO CONFERENCE
OCTOBER

Topics covered: legal duties, education, best 
practices

Booking Deadline: September 11, 2020

HR/MANAGEMENT
SPOTLIGHT: PM EXPO
NOVEMBER/DECEMBER

Topics covered: qualifications, professional 
development, best practices

Booking Deadline: November 9, 2020

OTHER HOT TOPICS
Legal, Regulations, Maintenance and Management, Tools & Tips for Condo Management + Many MORE!

We have cultivated a targeted audience in the condominium industry including property managers, board 
members/senior executives and developers. Delivered six times a year and with more than 6,250 readers per issue, 
CondoBusiness magazine provides awareness needed to be successful in this challenging industry.

More than 6,250 active industry readers
*on average 2.5 professionals from each office read CondoBusiness

2020 MEDIA KIT:  CONDOBUSINESS
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WEBSITE ADVERTISING 

Positions Quarter

Campaign 1
Leaderboard & Box B
(728 x 90 pixels & 300 x 250 pixels)

$2,450

Campaign 2
Box A & Box C
(300 x 250 pixels)

$2,250

Campaign 3
Box D & Drop Down Box
(300 x 250 pixels)

$2,250

All ads must be 72 DPI gif or jpg only RGB

All positions have a maximum of 4 ads

All rates are net

2020 RATES

CondoBusiness, part of the REMI Network, is the information source of choice for decision makers in the 
condominium industry. We cover industry news, tackle prominent and emerging topics of interest and provide 
practical advice from a wide variety of industry experts.

More than 10,000 ad impressions per campaign

BENEFITS OF  
WEBSITE ADVERTISING
1.	 Reach our entire online readership
2.	 Credible source of content
3.	 Daily exposure with relevance 
4.	 Adaptable interactive ads
5.	 Measurable results 

2020 MEDIA KIT:  CONDOBUSINESS

See page 5

(DROP DOWN MENU)

Leaderboard

Box A

Box B

Box C

Box D

Drop  
Down Box
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E-NEWS ADVERTISING 

2020 RATES

CondoBusiness e-news delivers timely, relevant industry news on a bi-weekly basis, equipping 6,000 board members 
and property managers with the information they need to remain current in this fast-paced industry.

25% open rate and more than 4,300 CASL-approved subscribers

BENEFITS OF  
E-NEWS ADVERTISING
1.	 Reach our opt-in subscriber list
2.	 Targeted distribution to buyers
3.	 Guaranteed semi-monthly frequency
4.	 Limited ad spaces ensure your visibility is high

2020 MEDIA KIT:  CONDOBUSINESS

Digital Specs Quarter

E1	 Top Leaderboard 728 x 90 pixels $3,000 

E2	 Top Skyscraper 240 x 400 pixels $2,550 

E3	 Middle Skyscraper 240 x 400 pixels $2,325 

E4	 Bottom Skyscraper 240 x 400 pixels $2,175 

E5	 Top Banner 468 x 60 pixels $2,325 

E6	 Featured Sponsored Content  
*Up to 4 links or 40 words of text

125 x 125 pixels $1,875 

E7	 Body Banner 468 x 60 pixels $1,688

All ads must be 72 DPI gif or jpg only RGB. No animated ads for e-news.

All rates are net.

IN THE LOOP
Each quarter, CondoBusiness highlights a specific sector of your industry 
for in-depth coverage in each issue – keeping our readers in the loop.

Q1 Q2 Q3 Q4

Energy & 
Sustainability

Maintenance 
(mechanical, 
plumbing,  
or electrical)

Professional 
Services

Design & 
Refurbishment

IN THE LOOP: 
PROFESSIONAL 

SERVICES

Five top talking points for condo communities
Good communication in a condominium just makes common and economic sense. 
Sharing information and educating residents about all aspects of life in their community 
keeps residents happy and condo fees stable.

Read More    

«

E1

E5

E7

E6

E2

E3

E4



- 5 -

SPONSORED CONTENT

2020 MEDIA KIT:  CONDOBUSINESS

Your content, our readers

Let us position you as the expert in your field with the valuable content you have to offer. We will help you create and 
deliver information by partnering you with an industry journalist.

Become a trusted source and industry leader with the REMI Network Sponsored Advertising Program.

BENEFITS OF 
SPONSORED 
CONTENT

1.	 Direct targeted reach
2.	 Access to a professional journalist
3.	 Multi-channel promotion
4.	 Backlinks & PR increase brand strength
5.	 Measurable results

Always in Front
Clickable headlines are displayed 
on the home page of the REMI 
Network.

Industry Leader
Article teasers are expanded on 
the CondoBusiness page for 30 
days and available in the archives 
for a minimum of 12 months.

Expanded Content
Photo, full feature (up to 600 
words written by an industry 
journalist) and a link back to your 
site are posted – with no time 
restrictions.

Double Page Spread	 $3,500
Maximum 900 words,  
images, and logo.

Sponsored Column	 $1,300
Maximum 150 words and logo.

Industry Insights	 $3,000

Includes the following:

PRINT

happens, so we’re confident 
this app will provide 
evacuation team members 
with a resource that will give 
them the information and 
the confidence to carry out 
those procedures effectively, 
whether they’re experts on the 
plans or not,” says Doug Araki, 
President of WPS.

Backed by WPS’s 35-plus 
years in the building fire and 
life safety planning industry, 
Building eVac was designed 
on one simple premise: that 

no two buildings are ever 
the same. That’s why the 
team built its app to be easily 
customizable for every user 
and building in which it is used. 

“Every property has a different 
structure and group of people, 
so it was important from 
the onset to make sure the 
app could adapt to specific 
buildings based on their fire 
and life safety equipment, who 
is working or living there, their 
evacuation plans, and a host of 
other factors,” explains Araki. 

management to restrict its 
usage amongst staff or tenants 
who leave the building, 
thereby ensuring confidential 
information isn’t literally 
walking out of the door. “You 
don’t want everyone to have 
access to your building app, 
so we’ve made sure that 
if an individual leaves the 
building, the management can 
deactivate that person from 
the software so they won’t be 
able to get into the app next 
time they go to use it.”

The app may still be new 
to the market, but its 
development has taken nearly 
three years to perfect. Now on 
its ninth version, it includes 
features that have been added 
at the request of users – such 
as more detailed information 
and resources for occupants 
with mobility issues – and 
extra touches that have made 
it more user-friendly. 

More than a standalone product, 
Building eVac was designed to 
leverage WPS’s ePlan Advantage 
family of property management 
applications, including its online 
eTraining which helps to provide 
emergency response training at 
the user’s convenience. 

All combined, it’s WPS’s hope 
that Building eVac will make 
a key difference in the lives of 
emergency personnel and the 
people they are protecting. 

“We’ve been in the emergency 
planning business for a 
long time, so we’ve seen 
the challenges of not only 
developing emergency plans, 
but implementing them,” says 
Araki, adding, “Now, we’re 
excited about Building eVac’s 
potential to address that, 
giving people the ability to 
access reliable information 
when they need it most and, 
ultimately, saving lives.”

BRINGING 
TECH TO 
EMERGENCY 
PREP

Download eVac to your mobile phone.

It takes communication, coordination, and cooler heads to carry out an effective 
emergency procedure. Yet as anyone who has experienced an emergency or 
disaster event first-hand will agree, these can sometimes be in short supply. This 
is where technologies like WPS Disaster Management Solutions’ Building eVac 
mobile app are helping to bridge the gap between emergency planning and on-
the-scene success.

• Custom app developed specifically for your 
building

• Custom app developed for Building Emergency 
Personnel and Floor Wardens (not generic)

• Direct navigation to Emergency Procedures or Main 
Menu

• Easy to follow step by step emergency procedures
• Offline accessibility (some features may be 

disabled without WiFi or data)
• Building specific information updates automatically 

every time you log-in to the app
• Fire evacuation map directing you to your 

recommended assembly area
• Assembly area ‘Streetview’ (may not be supported 

by some cellular phones)
• On-demand video training available at your 

convenience (requires WiFi or data).
• Quick access to your building’s critical emergency 

contact list (updated real time each time you  
log-in)

• Quick and simple evacuation report-in status
• Built-in SMS/Voice notification system (for Building 

Emergency Personnel)

FEATURES

For more information on Building eVac and WPS  
Disaster Management Solutions ePlan Advantage,  
visit www.wpsevac.com or call us at 1.800.545.9028.

SPONSORED CONTENT SPONSORED CONTENT

That level of customization 
also extends to Building eVac’s 
users. Once registered with 
the software, the app will 
remember each user’s role 
and building the moment 
they sign in, after which it 
will present relevant features 
and information to match. 
For example, tenant floor 
wardens who use Building 
eVac during an event will have 
instant access to building 
personnel contacts and 
evacuation details; whereas 
building managers, engineers, 
and security personnel will 
also have access to detailed 
floor plans and connections 
with their suppliers and other 
essential contacts.

Additionally, the app 
automatically downloads 
vital building emergency 
information to one’s phone 
as soon as they log in. This 
ensures life-saving data is 
not compromised by lack of 
internet or wi-fi problems in  
a crunch. 

Surely, this level of access 
poses security questions 
when it comes to sharing 
information on the building 
and its occupants. However, 
says Araki, the app comes 
with the ability for building 

Developed for WPS’s 
ePlan Advantage suite of 
property management 
software, Building eVac 
was designed from the 
ground-up to give users 
at all levels of a building 
an all-in-one and easily 
accessible tool for use in 
an emergency event. 

“There’s always been 
a huge gap in terms 
of reading emergency 
plans and being properly 
prepared once something 

WPS_CPM_July_2016.indd   All Pages 2016-08-26   9:13 AM
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ACMO member in good standing and 
actively engaged in managing at least 
one condominium in Ontario.

Initial certification involves an audit of 
the management company’s standards 
and procedures. The compliance audit is 
done through sampling, meaning it is not 
necessarily a full review of the company’s 
standards, procedures and policies. The 
audit, which takes place over two days, 
focuses on eight quality management 
principles to ensure that the management 
company meets all the ACMO 2000 
requirements.

On the first day, the auditor meets with 
and interviews management executives 
regarding the firm’s ACMO 2000 policy 
and strategic objectives and how they 
meet ACMO standards. The auditor then 
reviews the firm’s ACMO 2000 manual 

and associated, documented policies and 
procedures. This includes management 
responsibility, board relations, purchaser 
and supplier relationships, accounting, 
administration and insurance, human 
resources and the measurement and 
improvement.

The auditor also selects fives properties 
from a list of properties under management 
provided by the company. The auditor 
then reviews their monthly operating 
reports, which includes the income and 
expense statement, cash disbursements 
and cheque register, accounts receivable, 
investment of the reserve funds, list of 
accrued invoices, bank statements, 
statements of reserve fund as well as 
actual financial statements and budgets. 

On the second day, the auditor inspects 
any two out of the five properties that 
were chosen on the first day of the audit. 
These visits include a tour of the building’s 

interior, exterior, all facilities and common 
elements. The auditor also interviews site 
staff and reviews the building’s operations 
manual and associated records. If the 
condominium corporation does not have 
an on-site office, the auditor tours the 
exterior of the property.

The auditor prepares and sends his or 
her report directly to the Condominium 
Management Standards Council (CMSC). 
The council's report is then submitted to 
ACMO, who notifies the management 
company of the outcome. 

There are two possible outcomes. 
One is that the auditor found no non-
conformities and issued a clean report; 
the other is that the auditor identified 
deficiencies. If there are deficiencies, 
the management company must rectify 
them within 90 days from the date of 
notification. 

Since management companies pay for 
these audits, it’s in their interest to ensure 
that they are in compliance — not only 
for the audit purposes, but also to ensure 
that their day-to-day operations maintain 
ACMO 2000 standards. Once certified, 
the company must undergo compliance 
audits every three years to ensure that it 
continues to meet ACMO’s standards. 

Just as management companies benefit 
from this certification, so do condominium 
corporations and their boards. Knowing 
the management company is ACMO 
2000-certified gives the board additional 
security that the management company 
is expected to provide an assessable 
standard and consistent level of service to 
the corporation.  1

For more information on ACMO 2000 
certification, contact ACMO’s executive 
director, Amanda Curtis, at acurtis@acmo.org. 

Once certified, the 
company must undergo 

compliance audits every three years.

It takes a seasoned team and a sound 
strategy to gain the most from a capital 
expenditure project. Before you make 
the investment, make sure you have the 
essentials:

Long-Term Solution: Rehabilitations 
and retrofit projects can be costly 
– especially in occupied buildings. 
Avoid endless repairs and tenant 
inconveniences by working with 
people and solutions that provide 
lasting results. “You don’t want to 
waste money on a repair that does not 
perform for the long term, forcing you 
to go back to the building and do it 
again,” says Philip Sarvinis, Managing 
Principal at Read Jones Christoffersen 
Ltd. (RJC).

Experienced Teams: Seasoned 
professionals can predict problems 
and provide proven solutions. They 
know how to get the job done and the 
complexities of working in any building. 
“They will ensure the project goes well 
because they know how bad it can 
be for everyone if the project goes 
sideways,” adds Sarvinis.

Capital Expenditure Program: 
A successful project begins with a 
thorough assessment of the problem 
and the selection of a repair strategy, 
rehabilitation program, or retrofit that 
will provide long-term benefits. A capital 
expenditure plan also helps prioritize 
goals, streamline work, and schedule 
future updates and maintenance.

Covering the essentials is what RJC 
does best. Their expertise in materials, 
technologies, and strategies used in 
North American buildings allow them 
to provide custom solutions to suit any 
project scope or budget. 

Learn more at www.rjc.ca.

Capital 
Expenditure 
Project Essentials

CAPITAL PROJECTS COLUMN 
SPONSORED BY

>

RJC_SponsoredColumn_Condo_October_2016.indd   1 2016-10-19   11:08 AM

16251_Condo_October_2016.indd   11 2016-11-10   12:24 PM
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Campaign 1 Double Page Spread + Industry Insight $5,900

Campaign 2 Sponsored Column + Industry Insight $3,900

All rates are net.

SPONSORED CONTENT CAMPAIGNS

Q&A  
CASE STUDY  

PRODUCT/SERVICE 
NARRATIVE 

NUMBERED LIST  
INFOGRAPHICS  

BLOG

ONLINE

1

2

3

(REMI HOME PAGE)
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PROGRAMMATIC ADVERTISING

2020 MEDIA KIT:  CONDOBUSINESS

SMART DISPLAY
Annual programs start at: $900/month

Smart Display is an intelligent marketing campaign that gives your company’s 
advertising strategy the edge when it comes to being in the right place at the  
right time.

Identify and target niche audiences
•	Visiting your website
•	Researching online
•	Reading industry articles online
•	Entering and leaving websites of interest
•	Visiting physical locations of interest 

An average of 1,700 online display ads are seen each month. Take advantage of our 
specialized team and technology to target ads to your customers more often.

YOUR 
BUSINESS 
DISPLAY 
AD HERE

Keep in 
touch 

everywhere

SMART CHANNEL - PREMIUM AUDIENCE DATA
Annual programs start at: $500/month

Our channels allow advertisers to take advantage of our premium condominium subscriber and readership data. 
Promote your products and services with confidence you are reaching our engaged condo professionals with 
frequency to complement your other premium placement campaigns.
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SOCIAL MEDIA SERVICES

2020 MEDIA KIT:  CONDOBUSINESS

Whether it’s a full online community or a simple presence on a specific channel, we’re 
here to help you grow your business.

Annual programs start at $1,200/month

How will we help?

Our social media program will support your business development and customer engagement. Here are three ways social media can 
help you achieve your goals.

We know your industry is unique. We’ll identify which social channels will work for you, where the influencers are on those channels 
and develop a content strategy to pull those audiences in and expand your network. 

Increasing website traffic Building your brand and  
attracting customers

Customer support and outreach

It really works!
“Since we began utilizing MediaEdge’s social media program, our monthly impressions have 
more than doubled, and our monthly customer reach has increased by 700 per cent. 

With MediaEdge’s high-level strategy and content generation, our audience is consistently 
engaged, day in and day out, and we have seen improvements in both web traffic and  
search ranking.”

Stewart Laszlo, BA, MBA | Director, Marketing
Canadian Society of Association Executives

"As with so many companies, getting into and sustaining social media can be a daunting task. 
MediaEdge’s social media program offered us a one-stop shop from identifying the platforms we 
needed, going live and having an ongoing weekly voice. Our company blog allows us to position 
ourselves as a thought leader in our field and share our expertise to the public and potential 
clients. In just over six months, we have expanded our reach exponentially and identified business 
opportunities and new companies that we otherwise would not have been in contact with. Vifloor 
Canada can 'Stand Confidently' with our social media thanks to MediaEdge."

Heather Lumber, Head of Marketing
Vifloor Canada Ltd



PRINT SPECIFICATIONS

Publisher
Robert Hertzman
416-512-8186 ext. 232
roberth@mediaedge.ca

Editor
Matthew Bradford
Matthewb@mediaedge.ca

Print Production
Rachel Selbie
416-512-8186 ext. 263
rachels@mediaedge.ca

Our mission is to produce market leading, superior quality magazine, website and e-news brands that provide distinctive and effective ways to 
deliver client information to key industry players.

5255 Yonge Street, Suite 1000, Toronto, ON  M2N 6P4
Tel: 416-512-8186     Fax: 416-512-8344 
Toll Free: 866-216-0860

Published by

MERGING INDUSTRY LEADING BRANDS

DIGITAL FILES:
Preferred format is a High Resolution (300dpi) PDF file, provided all the fonts 
are embedded, and all colour is converted to CMYK. Other acceptable 
formats are Adobe InDesign CS6, and Adobe Illustrator CS6 files, if all 
graphics and fonts are also included.

We cannot accept ads created in QuarkXpress, Microsoft Word and Publisher.

If using a newer version than CS6, please save the file down.

Please include a laser copy for reference. All colour files must be 
accompanied by a colour proof or separated laser proofs. Publisher assumes 
no responsibility for accuracy when a proof is not provided.

FTP INFORMATION:
Host: ftp3.mediaedge.ca
Username: me_condo_ad (ads) OR me_condo_ed (editorial)
Password: artwork (ads) OR production (editorial)

DIGITAL FILES (SEND TO):
Production
5255 Yonge Street, Suite 1000
Toronto, ON  M2N 6P4
416-512-8186 ext. 263

FULL PAGE

1/2 HORIZONTAL

2/3 PAGE

BANNER 1/3 SQUARE

1/2 ISLAND

1/4 PAGE

1/2 VERTICAL

1/6 PAGE BOX

1/3 VERTICAL

Safety Area: 7.125" x 9.875"
Trim Size: 8.125" x 10.875"
Bleed Size: 8.375" x 11.125"

Halftone Screen: 133 lines maximum

Advertising Sizes

Double Page Spread Bleed
Double Page Spread Trim

16.5" x 11.125"
16.25" x 10.875"

Full Page Bleed
Full Page Trim

8.375" x 11.125"
8.125" x 10.875"

2/3 Page 4.563" x 9.563"

1/2 Island 4.563" x 7.375"

1/2 Vertical 3.375" x 9.563"

1/2 Horizontal 7.125" x 4.75"

1/3 Vertical 2.25" x 9.563"

1/3 Square 4.563" x 4.75"

TOC/Editor's Note Banner Bleed
TOC/Editor's Note Banner Trim

8.375" x 2.25"
8.125" x 2.25"

1/4 Vertical 3.375" x 4.75"

1/6 Page 4.75" x 2.25"

Box Ad 2.25" x 2.25"
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PRINT

Readers

100,000+
WEB

Page Views

60,000+
SOCIAL MEDIA

Followers

20,000+
E-NEWS

Subscribers

28,000+


